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Queensland Tourism Industry Councill

The Voice of Tourism in Queensland

3,000 strong membership-base, not-for-profit organisation
Acting as the “voice for tourism” for over 15 years.
Partnership with government agencies and industry bodies
at a local, state and national level to influence and shape
the business environment in Queensland through
innovative thinking and strategic decision making.
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Importance of tourism to Queensland
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Tourism trends to 2030

2017 record year:

e [nternational tourist arrivals grew by 7% in 2017 expected to continue in
2018 at 4%-5%.

e Tourism growing faster than the wider economy

e Tourism employment will grow 5.8% over the next decade

e International visitor numbers set to grow at 6% per annum globally
* Domestic visitor numbers to grow at 2.2% per annum

 Emerging markets, emerging destinations ...
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Climate Change




Risks

» Extreme events and flooding (damage, risk to live, costs)
» Changes in wildlife, disease (risk to life, ecotourism)

= Extreme winds

» Drought
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Changing Business

 Physical risks (costly, competitiveness, etc)

e Other risks and opportunities (e.g. legal, reputation)

e There will be more tourism — it needs to be managed well

* There is more competition and other destinations are ‘onto it’

e Tourism can be an environmental steward and green leader.




Responding to Climate Change:

Programs and Resources for the Tourism Industry

These Australian Government programs and resources may benefit
the tourism Industry when responding to climate change Issues.
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CLOPING ADAPTATION AND REEPONSE STRATEGIES

A Framework for Action
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Future proofing the tourism industry....

* Managing risk (physical, transition, economic) and enabling low-carbon growth
* Future proofing and managing the disruptions

* Adaptable to changing conditions — changing markets and seasonality of tourist
arrivals

* Alternative marketing and business strategies to cope

» Diversification and mix of facilities/attractions offered

e Cooperation and collaboration with government and broader agendas e.g.
health, infrastructure
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Vision for the Tourism

Sector Adaptation Plan ustry leading

the way towards
carbon neutrality

Green branding
and marketing




..and industry Is responding!

Climate@
Action

CERTIFICATION

EarthCheck
CrisisReady Program

How prepared is your business for a

crisis? Click here to find out more.






Connect with us

Website: gtic.com.au
E-mail: natasha.montesalvo@qtic.com.au
Telephone: (07) 3236 1445

[i Queensland Tourism Industry Council

@ @TheQTIC

You{[[J QueenslandTIC

ﬁ Queensland Tourism Industry Council

r@ TheQTIC


https://www.facebook.com/QueenslandTourismAwards
https://www.facebook.com/QueenslandTourismAwards
http://www.youtube.com/QueenslandTIC
http://www.youtube.com/QueenslandTIC
http://au.linkedin.com/company/queensland-tourism-industry-council
http://au.linkedin.com/company/queensland-tourism-industry-council
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