ENGAGING BUSINESS IN REGIONAL SPORT EVENTS

More than 1,000 regional sport events, are held iIn = .«

Australia each year, ranging from small contests
with 100 competitors to national championships

attracting thousands. One event can contribute
$12 million to the local economy., *
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. . Griffith Institute for Tourism (GIFT) analysed survey and interview data collected from the 2013
Grlfflth Townsville Running Festival, 2012 Kingscliff Triathlon and 2013 Sail Port Stephens regional sport
Lk JJ events. GIFT would like to thank all event organisers for their support.
UNIVERSITY Dr Jo Mackellar

Contact k.stinson@®@griffith.edu.au | www.griffith.edu.au/griffith-institute-tourism | June 2014

1. A regional sport event i1s defined as an event held outside a capital city in a public space or amenity - e.g. a beach, park, forest or roadway (Mackellar, 2014) 2. Based on the
2011 Noosa Triathlon which attracted 15,000 visitors (Events Queensland, 2011) 3. ABS (2011) 4. Calculated using the direct visitor expenditure method excluding economic
multipliers (Gratton, Shibli & Coleman, 2006) 5. For small and medium businesses in regional areas of Australia



