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Griffith Innovation Challenge

First Year Student

Business Concept Competition

Enter your business/concept name
Enter your name(s) and contact details
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	 The Business/Activity Profile

	Description of My Business/Activity – Essential Concept
(Session 1):   Describe your product, service , activity or concept.

	Targeted Market and Customers/Consumers – The (Business) Environment

(Session 1):  Describe your customer profile and why customers want or need your product or service.  Describe the existing environment that affects your concept.

	Growth Trends In This Business/Activity – Perceived Need

(Session 1):  Is the market for your product or service growing or shrinking?  What makes you think there is a need for your concept?  What is the competitive situation -- what is influencing or affecting the environment/market surrounding your concept?

	Your Competitive Difference – What/How Is Your Concept ‘Innovative’?

(Session 1):  Explain the unique qualities or circumstances concerning your product, service, activity or concept.  Your 'difference' does not have to only be in 'what' you do, but can also be in 'how' you do it.


